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As the global business landscape continues to evolve at an 
unprecedented pace, each edition of Corporate World 
Magazine serves as a platform to spotlight those leading 
this transformation with vision, integrity, and innovation.

In this October issue, we are honoured to feature Mr. Parth 
Parmar, whose leadership at PARÉ exemplifies the spirit of 
modern entrepreneurship. His insights into building a 
culture of design-led innovation, navigating global 
markets, and fostering creative excellence oëer valuable 
lessons for both emerging and established leaders.

This edition also brings together diverse perspectives from 
influential figures such as Arvind Kumar, Colleen 
Callander, and several other distinguished thought leaders. 
Their contributions reflect a collective commitment to 
purposeful progress�driven not only by strategic foresight 
but also by values that prioritise sustainability, inclusivity, 
and long-term impact.

At the core of this issue lies a powerful message: that true 
leadership in today�s world demands more than results�it 
calls for responsibility, resilience, and relevance.

We invite you to engage with the ideas and narratives 
within these pages, and to draw inspiration from the 
individuals and enterprises redefining the future of 
business.

Thank you for your continued readership and support.
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 arth Parmar, Director of PARÉ  
    Innovations Pvt. Ltd., is 
transforming the landscape of 
architectural surfaces and facade 
solutions in India. Known for 
launching proprietary product lines 
like Soìt Panels, Baíes, Acoustical 
Panels and Xteria slim panels, he has 
positioned PARÉ as a national leader 
in design-first building materials 
that blend durability with aesthetic 
innovation. Under his leadership, 
PARÉ has introduced India’s first 
dual-tone cladding panel 
(INNOV2+), seamless two-tone 
ceiling panels (DUO) and exterior 
facade systems that solve real-world 
challenges while enhancing design 
experiences.

Founded with a mission to disrupt 
legacy manufacturing formats in 
India, PARÉ Innovations is rooted in 
technical excellence, engineered 
durability and rapid material 
innovation. Flagship oëerings like 
Soìt and Dura+ have become 
category-defining benchmarks. 
Parth�s leadership philosophy, 
centered around agility, mentorship 
and design disruption, has helped 
build an innovation-driven culture 
where cross-functional teams 
collaborate on pushing material 
boundaries.

Beyond leading domestic expansion, 
Parth has played a crucial role in 
positioning PARÉ globally in markets 
such as Mauritius, Kenya, Nepal and 
the Middle East to name a few, 
through products like PARÉ 
Acoustical Panels and the company�s 
new venture into PARÉ Flooring. 

      When people at PARÉ take end - to 
-end ownership of innovations, they 

don�t just follow � they lead.

Parth Parmar, Director of PARÉ Innovations, talks to 
Corporate World on leadership, innovation and his 

vision for the future of design.

Innovation is About Creating 

Something Meaningful

P
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Every product reflects PARÉ’s 
unwavering commitment to 
quality, visual excellence and 
architectural performance. In this 
conversation with Corporate 
World, Parth shares insights into 
his product-first leadership style, 
the brand’s unique innovation 
ecosystem and his long-term 
vision to take Indian-made 
surfaces global, one bold solution 
at a time.

Leadership Style

I lead by example, staying 
hands-on while giving my team 
room to grow. Initially, I was 
deeply involved in every design, 
specification and even product 
testing cycle. Over time, I have 
shiŁed to empowering key leaders 
across our R&D, production and 
design teams. Today, my style is 
about setting a bold product 
vision, such as pioneering 
hard-shell acoustical panels that 
mimic real wood, and aligning 
teams to execute with speed, 
autonomy and creative freedom.

As we scale, I focus more on 
building a culture of initiative 
taking, open dialogue and cross 
functional ownership. I coach 
emerging leaders from marketing 
to sales, from acoustics to flooring 
to think entrepreneurially. When 
people at PARÉ take end-to-end 
ownership of innovations like 
Soffit Dual Tone or our new 
flooring product line, they do not 
just follow; they lead.

Product Innovation

It always begins with a question: 
what problem can we solve better 
and more beautifully than what is 
currently available? That is how 
innovations like our dual-shade 
Innov 2+, our ceiling solution Duo, 
or acoustical panels that combine 
noise absorption with a wood-look 
aesthetic came to life. We observe 
gaps in the global and Indian 
market, prototype rigorously, and 
refine repeatedly. Take Soffit for 
example. India had no durable 
ceiling panel that felt premium, 

a modular and replicated real 
wood look. We changed that. 
Similarly, with PARÉ Baffles and 
Acoustical Panels, we are 
redefining how commercial and 
public spaces handle both sound 
and visual appeal. It is not just 
innovation for the sake of it; it is 
purposeful, performance-driven 
and beautiful.

Culture of Innovation

We move fast. We prototype even 
faster. At PARÉ, there’s no 
'innovation team'; innovation is 
everyone's responsibility. Whether 
it’s someone from quality control 
suggesting a new profile for Soffit, 
or our sales team giving input on 
texture demand for our new 
Flooring product line, ideas are 
welcomed from every corner.
I ensure we celebrate not just the 
successes but also the bold 
attempts. That�s how products like 
Xteria Slim Panels and our 
Acoustical Series were born through 
bold thinking, fast trials, and 
continuous feedback. The only 
non-negotiable is progress.

Daily Motivation

Seeing a wall cladded in Louver 
Panels or a school auditorium fitted 
with our Soìt panels and knowing 
that PARÉ made that possible is 
deeply fulfilling. Every time we 
introduce something truly new, 
whether it is flooring or vertical 
panels like Linea Panels, it is a 
reaìrmation of our vision. I am 
motivated by the impact we create, 
including beautiful spaces, quieter 
environments and happy clients, 
and by the opportunity to set the 
benchmark for the next generation 
of materials in India. The process of 
ideation, prototyping, market testing 
and seeing transformation at site 
level is what drives my commitment 
to innovation.�

Team Building

We don�t just hire for CVs; we hire 
for curiosity and hunger. Whether 
it�s our R&D engineer developing 

�It always begins with a 
question: what problem 
can we solve better and 
more beautifully than what 
exists today?”

Yes, and the journey has already 
begun. Our export network is 
growing rapidly. Whether it�s 
INNOV2+ going to luxury villas in 
Mauritius, or XTERIA Slim Facades 
used in Kenyan hospitality projects; 
we�re seeing real traction. The next 
leap is PARÉ Flooring, we want to 
take our products to regions where 
design taste meets technical 
expectations. We�re aligning with 
global distributors and design 
consultants who appreciate Indian 
innovation with international class. 
This journey is just beginning, and 
we’re confident in the global 
relevance of our collections.

Legacy

I want to be known not just for 
building PARÉ, but for raising the 
standard of what’s possible in Indian 
design manufacturing. For bringing 
aesthetics, R&D, and scalability 
under one roof. For making 
dual-tone ceiling panels a norm, not 
a novelty. For launching hard-shell 
acoustics that made Indian public 
spaces quieter. For creating a 
flooring line that competes globally. 
If in 10 years someone starts a 
material innovation company and 
says they were inspired by PARÉ, 
that will be my legacy.

our next LVT range or a graphic 
designer working on a Soìt 
campaign, we immerse every team 
member in why we exist: to solve 
real-world design challenges with 
beautiful materials. We cross-train, 
co-create, and push people beyond 
silos. When the same person who 
worked on INNOV+ packaging is 
now contributing to the product 
naming for our flooring line, that’s 
when you know the culture is 
working. It’s that type of 
empowered, creative ecosystem that 
fuels our long-term success.

Product Prioritization

We balance boldness with business 
sense. A product must either solve a 
real issue like our PARÉ Acoustical 
Panels tackling noise pollution or 
oëer strong aesthetic diëerentiation 
like our Duo ceiling panels. But 
timing is everything too. LVT and 
SPC flooring had global momentum 
and we knew India was ready. 
So we stack-rank based on 
scalability, problem-solution clarity, 
visual impact, and margin potential. 
If it ticks most boxes, we go full 
speed. The idea is to launch 
something that not only excites but 
also endures.

International Expansion
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Q1. You began your retail 
career at just 16, choosing 
fashion over finishing your 
education. What inspired that 
bold decision so early in life?

At just 16, I found myself at a 
crossroads. While many of my peers 
were mapping out university plans, I 
felt an irresistible pull toward the 
world of fashion. For me, retail was 
never simply about clothes, it was 
about people, connection, and 
creating meaningful experiences. My 
parents had instilled in me the 
values of hard work, integrity, and 
self-belief, and it was those values 
that gave me the courage to take 
what others might have seen as a 
risky path. I trusted my instincts, 
convinced that passion and 
determination could carry me 
further than convention ever would. 
From the moment I walked into my 
first retail job, I knew I had found 
where I belonged. That leap of faith 
not only shaped who I became, it 
became the foundation of a 
three-decade journey that would 
ultimately lead me to the role of CEO 
at two of Australia�s most iconic 
fashion brands. Looking back, I see 
now that the choice I made at 16 
wasn�t simply about entering 
fashion, it was about trusting myself 
and building a future on my own 
terms.

Q2. Looking back at your 
30-year career in retail, what 
would you say was the 
defining moment that set you 
on the path to becoming CEO?

Looking back, one moment stands 
out as a turning point in my journey. 
Early in my career, I was oëered a 
leadership role that honestly felt way 
beyond what I thought I was ready 
for. On paper, I wasn�t prepared, but 
something inside me said, �Just go 
for it.� That leap of faith changed 
everything.

It showed me that leadership isn�t 
about having all the answers. It�s 
about being willing to try, to learn, 
and to trust yourself even when the 
path isn�t clear. Taking that step 

you learn about building and 
sustaining a strong brand 
identity?

A brand is so much more than a 
product; it�s about emotion, 
connection, and community. One of 
the biggest lessons I�ve learned is 
that authenticity is everything, 
because customers are incredibly 
savvy and can sense when a brand is 
genuine or not. For me, building a 
brand identity has always meant 
creating something bigger than 
fashion�something that inspires 
confidence, celebrates culture, and 
fosters a real sense of belonging, 
while supporting and uplifting 
women in ways that resonate far 

gave me the confidence to embrace 
challenges as opportunities and to 
grow into roles I never imagined I 
could fill. Since then, I�ve 
approached every position thinking 
about people first, how to bring 
them together, build a strong 
culture, and lead with courage and 
kindness. That moment taught me 
the real power of people and the 
importance of creating spaces where 
everyone can feel bigger than the 
role they play. That philosophy has 
shaped everything I�ve done on my 
journey to becoming CEO.

Q3. Having led two of 
Australia’s most iconic fashion 
brands, what key lessons did 

From Teen Dreamer to 
Fashion Powerhouse

     n an exclusive interview with  
     Corporate World, Colleen 
Callander - award-winning 
former CEO of Sportsgirl, 
entrepreneur, best-selling author, 
keynote speaker, founder- Mentor 
Me Women, business strategist, 
and board advisor, opens up 
about her remarkable journey, 
upcoming books, and insights from 
her career. 

At just 16, Colleen Callander took 
a bold leap into fashion, trusting 
her passion over convention. A 
choice that would shape a 
remarkable three-decade career 
leading two of Australia�s most 
iconic brands. Along the way, 
she learned that leadership isn�t 
about having all the answers, but 
about courage, authenticity, and 
empowering others, building 
cultures where people feel 
valued and inspired. Through 
moments of self-doubt and leaps 
of faith, she discovered that 
confidence grows through 
action, resilience, and belief in 
yourself. Her upcoming book, 
The Power of Confidence (Wiley 
Publishing, 2026), reflects this 
journey, oëering stories, 
strategies, and a 30-day 
program to help others 
overcome self-doubt, step into 
their power, and lead with 
courage. Join us as we explore 
her story, lessons learned, and 
the experiences that continue to 
shape her path.
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